
 

NEW STYLE FORUM ANALYSIS OF ATTENDANCE & COST 
 

Gipton New Style Forum Event 18th March 2009 
 

• 2,000 flyers delivered to schools, partners, community centres, one stop shops, residents 

• 200 posters (A4 and A3) put up in notice boards, schools, shops, community centres, children centres 

• 475 invited from Residents Network 
 

250 residents attended and information gathered on age, ethnic background, housing status, relationship status (includes cabaret event) 
 

Main aim of event – setting out actions planned for the year ahead by local service providers and opportunity for feedback, improvements and additions 
27 Services/organisations/residents association attended:- 

• ENEAM 

• Children’s centres 

• Family Hub  

• Extended Services 

• Youth services 

• Gipton Together 

• West Yorkshire Fire  

• Neighbourhood Policing Team 

• East North East Homes 

• Gipsil 

• Leeds City Council Area Management 

• Gipton Access Point 

• A2E – Employment information and advice 

• Building Family Wealth  

• Jobzone 

• RISE – Employment information and advice 

• Job Centre 

• Community Sports Awareness Day (Leeds Met Uni) 

• Harehills Park Master plan (LCC) 

• Re-cycling education  

• NHS  

• Women’s Health Matters  

• Health Visitors 

• Healthy Living  



• Intensive Family Support Unit, Leeds City Council 

• Neighbourhood wardens 

• East Leeds FM 
 

Information 

• Concept of ‘Team Gipton’ introduced 

• Debates on Hate Crime, EASEL, ASB and Health in the Community NHS 

• Small and large grant information 

• POCA funding information 

• Probation information 

• Equalities 

• Gipton welcome sign – 2nd installation 

• POD consultation 

• Area Committee information 
 

Interactive 

• Service satisfaction questionnaire – 33 completed 

• I Love Gipton because – 22 completed 

• Crime and Grime board – 16 Grime, 7 Crime reported 

• Crime and grime boards 

• Chance to leave feedback 

• What people knew about services questionnaire – 70 questionnaires completed and information collated – conclusion that services displays 
at the event were effective in informing residents of their actions and plans. 

• Henna hand painting 
 
 

Costing:- 
Publicity    £217.00 
Set up Costs   £  81.67 (total amount split between 3 events - Bingo Ball machine, Maps used at all events) 
Bags, pens, t-shirts  £226.00 (total amount split between 3 events and enough for next round of events) 
Wii prize   £180.00 
Shopping voucher prize £  50.00 
Refreshments  £100.00 
Henna artist   £  40.00 
Admin x 2    £137.99 (1 x scale 3 and 1 x scale 5 for 14.48hrs) 
SO2 x 2   £626.84 (21.72 2) 
PO4 INM   £428.10 (21.72) 
PO6    £149.50 (7.24 hrs) 
TOTAL     £2,237.10 
 



 
 
 

Gipton New Style Forum Event 4th November 2009 
 

• 2,000 flyers delivered to schools, partners, community centres, one stop shops, residents 

• 200 posters (A4 and A3) put up in notice boards, schools, shops, community centres, children centres 

• 475 invited from Residents Network 
39 residents attended 
 
Main aim of event to identify their priorities within the ADP theme promises via the use of interactive activities. 
  
17 Services Invited:- 

• ENEAM 

• GIPSIL 

• East Leeds FM 

• Groundwork 

• East North East Homes 

• Neighbourhood Policing Team 

• Learning Partnerships 

• East North East Homes Leeds 

• EASEL 

• NHS 

• West Yorkshire Fire 

• Youth Service 

• Parks and Countryside 

• 4families 

• Environmental Action Team 

• Childrens Centres 

• ASBU 
 
Information given out in I Love Gipton Bags and attendees:- 

• Community Charter 

• Area Committee information 

• Probation 

• Small and large grant information 

• POCA funding 

• I Love Gipton leaflet 

• Equalities 



 
 
 
 
Interactive:- 

• 3 debates with interactive buzzers – ASB, EASEL and Feeling Part of the Community 

• What people would like to see happening in the POD – More things for young people / Youth Service to compile programme 

• Crime and Grime Maps – 11 Grime issues reported 

• I Love Seacroft because….. 
 
Costings:- 

• Set up Costs   £  81.67 (total amount split between 3 events - Bingo Ball machine, Maps used at all events) 

• Bags, pens, t-shirts  £226.00 (total amount split between 3 events and next round of events) 

• D.J    £50.00 

• Publicity    £523.00 

• Refreshments   £100.00 

• SO2 x 2    £626.84 (21.72 hrs x 2) 

• PO4 INM    £428.10 (21.72 hrs) 

• PO6    £149.50 (7.24) 
TOTAL     £2,185.11 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 
 
 

Killingbeck and Seacroft New Style Forum Event 11th November 
 

• 2,000 flyers delivered to schools, partners, community centres, one stop shops, residents 

• 200 posters (A4 and A3) put up in notice boards, schools, shops, community centres, children centres 

• 169 invited from Residents Network 
 

 
45 residents attended 
 
Main aim of event to identify their priorities within the ADP theme promises via the use of interactive activities. 
  
26 Services/organisations/residents association attended Invited:- 

• ENEAM 

• Education Leeds 

• ASBU 

• Environmental Action Team 

• East North East Homes Leeds 

• Youth Service 

• Extended Services 

• Learning Partnerships 

• Groundwork 

• Find Your Talent 

• Development Trust 

• Neighbourhood Policing Team 

• West Yorkshire Fire 

• Space2 

• Youth Theatre 

• LS14 

• Dogs Trust 

• East Leeds Music Centre 

• Citizens Advice 

• Red Cross 

• East Leeds FM 

• Seacroft Green Residents Association 

• South Seacroft Residents Association 

• Neighbourhood Warden 

• Sanctuary Housing 



• Leeds Community Drug Partnership 
 
 

Information given out in I Love Seacroft Bags:- 

• Community Charter 

• Area Committee information 

• Probation information and successes 

• Small and large grant information and successes 

• POCA funding information and successes 

• I Love Gipton leaflet 

• Equalities 

• Youth Activities 

• DVD shown of the Summer Seacroft Gala event 

• Recruited to residents network 
 
Interactive:- 

• 3 debates with ASB, EASEL and Feeling Part of the Community 

• Neighbourhood interactive survey 

• Voting for SSCF small project 

• Crime and Grime Maps – 19 grime and 16 crime issues reported 

• I Love Seacroft because….. 

• Equalities 

• Funky Bus 
 
Costings:- 

• Set up Costs   £  81.67 (total amount split between 3 events - Bingo Ball machine, Maps used at all events) 

• Bags, pens, t-shirts  £226.00 (total amount split between 3 events and next round of events) 

• Publicity    £523.00 

• Refreshments   £100.00 

• Funky Bus   £190.00 

• SO2 x 2    £296.80 (10 hrs x 2) 

• Officer time PO2   £82.25 (5 hrs) 

• Officer time PO4    £192.80 (10 hrs)  

• PO6    £86.28 (4 hrs) 
TOTAL     £1,778.80 
 
 
 
 



 
 
 

Harehills New Style Forum Event 30th September 2009 
 

• 2,000 flyers delivered to schools, partners, community centres, one stop shops, residents 

• 200 posters (A4 and A3) put up in notice boards, schools, shops, community centres, children centres 

• invited from Residents Network 
 

 
70 residents / families attended 
 
Main aim of event for residents to identify their priorities within the ADP theme promises via the use of Monopoly money. 
  
25 Services/organisations/residents association attended Invited:- 

• ENEAM 

• ASBU 

• Environmental Action Team 

• East North East Homes Leeds 

• EASEL 

• Youth Service 

• Childrens Centre 

• NHS 

• Harehills Youth in Partnership 

• Streetwork Soccer 

• Saturday Night Project 

• Learning Partnerships 

• Libraries 

• Place for People 

• Parks and Countryside 

• Carnegie Weight Management 

• Get Away Girls 

• Shantona Womens Centre 

• Recycling and Waste 

• Credit Union 

• Neighbourhood Policing Team 

• West Yorkshire Fire 

• Councillors 

• Neighbourhood Warden 

• Radio Asian Fever 



 
 
 

Information given out :- 

• Community Charter 

• Area Committee information 

• Probation information and successes 

• Small and large grant information and successes 

• POCA funding information and successes 

• Equalities 
 
Interactive:- 

• Monopoly money – residents asked to spend Monopoly money on ADP priorities 

• Crime and Grime Maps – 35 grime and 43 crime issues reported 

• I Love / don’t like Harehills because….. 

• Information gathering on services actions 
 
Costings:- 

• Taggos    £  94.00  

• Publicity    £105.00 

• Refreshments   £100.00 

• SO2    £148.40 (10 hrs) 

• Officer time PO2   £  82.25 (5 hrs) 

• PO6    £  86.28 (4 hrs) 
TOTAL     £615.93 
 
 
 


